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	1/     ITIS suppliers’ comparative indices are significantly higher than non-participating suppliers.
2/     Some non-participating suppliers would have sold more under the ITIS marketing umbrella based upon the trends given below:
	
	

	
	
	
	
	
	
	
	
	
	

	
	11/09 to 02/10
	11/08 to 02/09
	11/07 to 02/08
	COMPARISON TO "ITIS" PERIOD
	
	
	
	

	ITIS SUPPLIERS
	 
	 
	 
	 INDEX 08/09
	 INDEX 07/08
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	Alstons Cabinet
	44295
	30611
	36454
	145
	122
	
	
	
	

	Alstons Upholstery
	16506
	12301
	18117
	134
	91
	
	
	
	

	Corndell
	14209
	NTC
	NTC
	NTC - No True Comparison
	
	
	
	

	H J Berry
	9882
	6988
	6769
	141
	146
	
	
	
	

	Parker Knoll
	44643
	27501
	38510
	162
	116
	
	
	
	

	Sutcliffe Cabinet
	49790
	39023
	37248
	128
	134
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	ITIS TOTAL
	179325
	116424
	137098
	154
	131
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	SOME OTHER SUPPLIERS
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	Tavistock Bedroom
	8748
	12952
	7355
	68
	119
	
	
	
	

	Tavistock Dining
	10010
	8250
	11569
	121
	87
	
	
	
	

	G Plan Upholstery
	79536
	71657
	97417
	111
	82
	
	
	
	

	Sherborne
	73019
	56703
	55852
	129
	131
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	TOTAL
	171313
	149562
	172193
	115
	99
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	BFM - ITIS ORDER INTAKE - 4 MONTH CAMPAIGN
	
	
	
	
	

	1ST NOVEMBER 2009 to 28TH FEBRUARY 2010
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	11/09 to 02/10
	11/08 to 02/09
	11/07 to 02/08
	COMPARISON TO "ITIS" PERIOD
	
	
	
	

	BY DEPARTMENT
	 
	 
	 
	 INDEX 08/09
	 INDEX 07/08
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	Bedroom
	53050
	44758
	43322
	119
	122
	
	
	
	

	Beds
	117348
	140852
	135373
	83
	87
	
	
	
	

	Dining & Occasional
	116551
	104864
	133182
	111
	88
	
	
	
	

	Upholstery
	245297
	255557
	279567
	96
	88
	
	
	
	

	Lighting
	546
	5637
	1489
	10
	37
	
	
	
	

	Pictures, Mirrors, Gifts
	4229
	1070
	8731
	395
	48
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	SALES ALL DEPARTMENTS
	537021
	552738
	601664
	97
	89
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	COUNTER FOOTFALL
	21165
	27838
	25329
	76
	84
	
	
	
	

	
	
	
	
	
	
	
	
	
	

	3/    ITIS suppliers’ comparative indices are significantly higher than Quilters department trends
4/    Footfall was significantly reduced during the four month period.
5/    The winter weather has had more of an impact on trading this year
6/    Sales staff and customers enjoy talking about the “Made in Britain is best” message, it has a great feel good factor.
7/    The statistics and comments above underline the success of this new and refreshing campaign.
8/    Quilters urge as many suppliers and retailers as possible to get on board and help sustain UK manufacturing and help uplift sales.
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